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Now playing at the Imperial: 


the RENOVATORS 


There’s a new show at the Imperial Theatre these 
days, but the daily performances are not open to the 
public. Heading the cast are architects and engineers 
with welders and carpenters in strong supporting 
roles. The downtown Yonge Street theatre, Canada’s 
largest movie house, is undergoing a $2-million 
renovation that will create six cinemas under one 
roof. Opened in September, 1920, as the Pantages, 
the theatre’s name changed to Imperial nine years 
later. Many of North America’s leading vaudeville 
performers appeared on its stage. The cinemas will 
open at same time and project's target for completion 
is June 1, 1973. 


( Globe And Mail,Toronto ) 


Winding up in a blaze of glory, fittingly, the last attraction to play 
the Imperial Theatre before its exciting conversion to a sextet 
was THE GODFATHER. In its record-breaking run of 24 weeks 
it played to over 150,000 people with lineups like that shown in 
the photo right, frequently filling the largest seating capacity in 
Canada, 3,206 seats. 


According to reports this conversion of a single large theatre into 
six cinemas is the first of its kind on the continent. On completion, 
sometime in June of this year, present plans call for a total 
seating capacity of 3,090. One of the most interesting features of 
the plan calls for two ‘piggy back’’ auditoriums, one on top of 
the other on what used to be the huge stage area. 


SANTA CLAUS FOR “REAL” 
WITH THE MISS FAMOUS 
PLAYERS THEATRE PANEL 


For their last meeting of the ‘72 
season, December 16th, the Toronto 
Miss Famous Players Theatre Panel, 
108 girls, representatives of some 
80 secondary schools throughout 
the Metro Joronto area, decided 
they would like to hear a “‘real’’ 
Santa Claus as guest speaker tell 
them of his experiences with the 
kiddies. 


Pursuing this thought further, in 
the true spirit of Christmas, they 
suggested each member attending 
bring a toy suitably wrapped to 
place under the theatre Christmas 
Tree to be presented by Santa to a 
representativé from an underprivi- 
leged area of the city. 


Talk as you will about the present 
day generation, you haven't lived 
until you have become seriously 
involved and an active participant 
with a typical group of young folk, 
and by typical your reporter means 
the vast majority of them. They are 
the ones who do not hit the head- 
lines. 


After the usual ‘‘coffee and donuts 
get-acquainted” period at 9:30 a.m., 
the girls at this age are usually 
diffident and this gives them an 
opportunity to mingle and get to 
know each other, they screened 
SNOWBALL EXPRESS. . .tremen- 
dous response. 


The screening was followed by the 
appearance of Santa Claus in full 
regalia (costume worth something 
like $500! ) thanks to the fine 
co-operation of The Robert Simpson 
Company, a leading Toronto de- 
partment store. Initially programmed 


for a 20-minute guest speaker slot 
in a most informal gathering at the 
front of the auditorium, Santa re- 
galed the girls for half an hour 
with interesting anecdotes from his 
experiences having personally talked 
to over 5,000 youngsters and parents 
from his throne spot at Simpson’s 
Toyland. The girls became intensely 
interested and kept Santa for ano- 
ther three quarters of an hour in an 
informal rap session! They sure 
asked a lot of questions. 


Other guests of honour for this 
meeting included Mrs. R. Gibbons 
and her family representing the 
Jamestown Community Improve- 
ment Association who received the 
seventy odd gifts from Santa on 
behalf of the girls. 


We approached the Metro Toronto 
Christmas Bureau for help in se- 
curing the name of a deserving 
group to receive the gifts and were 
fortunate to be steered onto Mrs. 
R. Gibbons who proved to be a 
gracious representative of the James- 
town Community Improvement Asso- 
ciation. Through their good offices 
many children in the area had a 
visit from ‘Santa Claus’’ on Chris- 
tmas Eve who might well have 
missed out altogether. It’s a strange 
paradox but it isn’t always easy to 
find the right avenue for giving, and 
receiving. But this was it. 


To wind this up though, and to 
paraphrase a recent statement from 
Reader’s Digest, ‘‘When the good 
Lord decided who would need help 
this season and who would be in a 
position to help, He permitted me 
to be among the givers! ’’ 


Representative group of theatre panel members pose with Santa as he presents 
their gifts to Mrs. R. Gibbons and family, committee member of the Jamestown 
Improvement Association, who graciously accepts. 


F.P. Theatre Panel executives Cathy O'Keefe, left, and Panel Queen Jennifer 
Thorpe are assisted by ye editor in placing Christmas Gifts under tree at the 
T. D. Centre for their Christmas Theatre Party. Panel members contributed some 
seventy presents for underprivileged children. 
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The Adage 


“The Customer isalways Right” | 


THIS IS A GREAT BUSINESS. 
Look at all the enjoyment we have 
meeting and dealing with the show- 
going public. Boy it’s hard at times 
to keep your cool and hold your 
tongue, but we all know that ‘’THE 
CUSTOMER IS ALWAYS RIGHT”. 
It is always better to swallow our 
pride than to provoke an argument. 
It is so easy to say the wrong thing, 
or to express yourself incorrectly 
which only upsets the patron per- 
haps to the point where he does 
not enjoy himself .. and remember 
WE ARE SELLING ENTERTAIN- 
MENT. 


D. A. Gow 


You must think it is very easy 
for us to make these statements 
as we don’t have any experience 
in actually dealing with today’s 
public, but quite honestly you are 
wrong because we are the ones who 
receive the irate ‘phone calls, the 
letters, etc. from the patron who 
has been upset; and nine times out 
of ten if the patron had been 
treated in a courteous and friendly 
manner no complaint would have 
been lodged. We have to remember 
also that it is only the very few who 
lodge their complaint - the others 
just stop coming to our theatres. 


GOOD PUBLIC RELATIONS ARE 
ESSENTIAL IN OUR BUSINESS 
TODAY. 

Let’s as a team all try harder in 
1973 and do our utmost to see 
that each and every person who 
attends our theatres enjoys him- 
self and leaves with the desire to 
return. We spend thousands of 
dollars to attract people into our 
theatres and this can all be lost by 
just one wrong word or deed. 


The new incentive rental plan 
which was given birth at our last 
regional meeting created a lot of 
interest and encouragement among 
Our Managers, as it was a stimulant 
according to the successful results 
obtained at the following theatres: 


BONAVENTURE 
LONGUEUIL 

DORVAL 

MONKLAND 
FAIRVIEW 

PV. M. 

GRANADA, Montreal 
GRANADA, Sherbrooke 
VERSAILLES 


Rental Incentive“On the Go” 


In the Provence of Quebec 


M. PHANEUF 


LAVAL 
WESTMOUNT SQUARE 


Among the most outstanding 
rentals is a 26-week agreement with 
the COOP GROCERS LTD. of Sher- 
brooke, for presentation of a film 
every Saturday morning at 9:30 
a. m. at the GRANADA, and event- 
ually a renewal for another period 
of 26 weeks. This is due to the 
initiative of René Robitaille, its 
manager, and should prove bene- 
ficial, as it keeps the name of the 
theatre in the minds of both parents 
and children. A detail not to be 
overlooked: publicity paid by the 
COOP GROCERS LTD. 

Louis Pappas, Manager of the 
GRANADA Theatre in Montreal, 
wrote to eight elementary schools 
in his district and proposed his 
theatre for presentation of students’ 


programs in the morning, and the 
result was that two schools had 
pre-Christmas shows which yielded 
considerable income. 


Oscar Richards, Manager of the 
MONKLAND Theatre, sold a pre- 
Christmas and a pre-New Year Sat- 
urday morning show for children to 
sponsors in N. D. G., where children 
were given free tickets for the show. 
Both sponsors organized the pub- 
licity and both Saturday mornings 
proved to be lucrative, despite the 
handicaps of a snowstorm. 

Let’s hope more managers will 
boost the project so that it will 
continue to be successful all year. 
This extra 15°/o0 commission is 
well worth the extra effort. 


Patrons! Friends or Enemies...? 


In this article, | would like to 
discuss the ever-increasing number 
of patron complaints, both written 
and verbal, being received at Head 
Office. In most cases, we find that 
the complaint has been directed to 
us because the patron encountered a 
disinterested attitude, or a rude 
response, when they attempted to 
discuss their problem at the theatre. 

While we have no objection to 
handling these complaints (Jim Cam- 
eron and | have met some of the 
sweetest old ladies on these calls) 
| suggest to you that there are 
many advantages in having com- 
plaints resolved at the theatre level. 

First, you have an opportunity 
to get to know the patron in- 
volved, and to make a friend by 
giving them an understanding and 
courteous audience. Some of my 
best patron friendships commenced 
when | was approached with a 
complaint. 


Second, if you resolve the com- 
plaint, the patron will go home 
happy, will become your good- 
will ambassador, and will return to 
see your program .in the future. 
If the patron encounters disinterest, 
indifference or rudeness, it is almost 
certain that they will become ‘‘poi- 
son pen’, and they will hardly 
become regular box-office support- 
ers. 

You must be courteous and dip- 
lomatic when dealing with a patron 
complaint. Even if the patron is 
wrong, you never say so. If he is 
right, and you admit it, you make a 
friend for life. If he is wrong, (he 
will know it as well as you), and you 
extend a courteous hearing and an 
understanding solution, you will 
have them talking to themselves. 
Either way, you have a friend - 
anything else makes an enemy. 

Next time, see how much fun it 
is -- apologize where necessary, slip 


“92°2000000000000000000 00 ITS UP TO YOU! by LES MITCHELL 
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them a pass, and send them home 
happy. The only disadvantage is 
that it will take you a lot longer to 
develop that ulcer you are working 
on. 


SPECIAL PRESENTATIONS FOR ‘‘BEDKNOBS” CAMPAIGNS HIGHLIGHT REGIONAL MEETINGS Lee 
eee EN EUR DEVARNUDS CAMPAIGNS HIGHLIGHT REGIONAL MEETINGS __ 


PENSION SAVINGS FUND 
QUESTIONS ANSWERED 


Our beleaguered Fred Morley, Insur- 
ance Department Chief, has been 
asked innumerable times the vital 
question of return on monies de- 
posited by employees as voluntary 
contributions to the Company’s Sav- 
ings Fund. 


The question is of general interest 

for comparison purposes and deci- ~- 
sion on whether investment dollars 

might not earn greater returns through 

other avenues of investment. 


MM iia 


In reply Fred’s enthusiastic answer 
is to point out that as of June 30, 
1972 your voluntary savings have 
earned a shade better than 7.3°/o. 
He further optimistically reports, 
and he should know, that in the 
next 6 month period, the end of the 
year, December 31, 1972, this figure 
might very well double - in other 
words close to 15°/o. As soon as 
the figures are available for the ~s 
year ending you will be advised. 
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Another important point to be em- 
phasized on this subject is that the 
company increased its contribution 
to your voluntary savings contribu- 


tions from 15°9/o to 20°/o as of 
July 1, 1972. What we are saying 
here is your Company now contri- 
butes an amount equal to 20°/o of 
the required 4°/0-59/0-69/o volun- 
tary amount of salary you contri- 
bute to the Savings Fund. 


Additional amounts over and above — 
the aforementioned limit of 6°/o 
may be contributed, of course, but 
the Company doesn’t participate. 
However, you do benefit from the 


St. Kitt's, Herb Mathers, centre, and Mike Wells, 
Capitol Theatre, Kingston. 


Thanks to the whole-hearted co-operation of Bellevue Films and interest and earnings for the full 
Nabisco, who offered incentive prizes for outstanding Campaigns on This was immediately followed (lower photograph) amount from the first dollar of 
Lanih ape Shes BROOMSTICKS, among the many highlights of the by the contra presentations of Nabisco’s inflatable [M your salary contribution to the 
regional meetings was the special presentation of Mickey Mouse Chairs to Les Mitchell and Alan Bell. Left to right Savings Fund. It might be added 
watches from Herb Mathers, Bellevue Pictures, and luxurious inflatable shows Les Mitchell receiving his from Mike Wells that the total amount can be de- 
chairs, Nabisco, to winners across the circuit for outstanding campaigns Misag Cronier ‘centid whe nolde Bonus Kaas ducted for income tax purposes 
en BEDKNOES AND BROOMSTICKS. for his earinalic: Alan Bell, next, receives his (subject to Tax Department Limita- 
chair from Paul Natale. tions.) & 


In an unusual twist winning managers received a second inflatable chair 
for presentation to his district manager. Pictures record the special 


ee te meetings. BOTTOM RIGHT: In this composite photograph a dual presentation = 
of Nabisco Inflatable Chairs is shown being made to 
ee: At the Alberta meeting and on behalf of Herb Charles Goddard, left, Westmount Theatre, Mon- 
Mathers, Bellevue Films, Jim Cameron presents a treal, and Johnny Sperdakos of our Montreal 


Mickey Mouse watch to “Showman of the Year’ Office, by Jim Cameron for their excellent team 


Nigel Empett, Chinook Theatre, Calgary, third from work in promoting BEDKNOBS, reported to be one 
the left. Obviously happy for him are Doug Gow of the most successful engagements in Canada. 
and W. N. Murray, far right, who holds his $25.00 

Bonus Award for the woe campaign. Nigel sub- This was followed by a Mickey Mouse watch q 
sequently received his Nabisco prize, a luxurious presentation by Gordon Lightstone, representing 

inflatable chair, in turn presenting his second chair 
prize to Eddie Newman. 


Bellevue Films and Disney Productions. CLIFF SPOONER 


Surrounded by a group of well- 
wishers and fellow employees on his 
retirement after 47 years with the 
Company, Cliff Spooner came to 7 
Famous Players in 1925 as an 
office boy, soon finding his place 
in the Accounting Department where 
he remained until his retirement. 
Cliff's task was looking after all F.P. 
disbursements including Petty Cash. 7a 


Nigel was selected ‘‘Showman of the Year”’ for his 
BEDKNOBS campaign at the Alberta Theatre 
Exhibitors Association Annual meeting held at 
Lake Louise prior to the Famous Regional meet- 
ing for the Alberta District in Edmonton. 


Lower photograph shows Exhibitors Association 
President Don Menzies, right, congratulating Nigel 
while trophy is admired by Eddie Newman. A 
cheque from the Association accompanied the 
trophy. Our Nigel did very well for himself with 


BEDKNOBS! Cliff and his good wife Dorothy 


recently celebrated the retirement 
with a trip to Florida for a well- 


BOTTOM LEFT: Fraser Whyte, Broadway Theatre, Regina, far 
deserved vacation. 


right, delightedly accepts congratulations from 
John Ferguson who presents Mickey Mouse watch 
while interested W. N. Murray and Bellevue rep- 
resentative Ron Brooker look on. 


Cliff and Dorothy have two sons, 
Brian, who is a projectionist at 
Head Office, and Ross, a mechani- 


Immediately following this, Fraser, who had re- al engineer residing in Vancouver. 


ceived his Nabisco Inflatable Chair turned the 


tables on John and presented him with one. Numbered among Cliff’s hobbies 


are a strong interest in sterio hi-fi, 
dabbling in wine-making, and cara- 

van camping. Principal hobby is 
gardening. May he have health and 

years to enjoy them to the fullest ay 
is the wish of all. 


TOP RIGHT: Two BEDKNOBS Campaign winners were selected 
for Ontario, and the Mickey Mouse watches 
presentations made by Herb Mathers at the Ontario 


Regional meeting held at the Toronto Park Plaza (WHILE | AGREE THAT A FLYING LEAP OFF THE TOWER WOULD CERTAINLY 


: : RESULT IN PUBLICITY FOR THE FIRM AM [UME Y 
Hotel. Left is Paul Natale of the Lincoln Theatre, FEEL MY LEADERSHIP. : | ALSO TO ASSUME YOU DON’T 


COMMUNITY RELATIONS 
WITH A CAPITAL “C” 


On receipt of the above photograph showing our Wilf Keelan, 
Paramount Theatre, Chilliwack, B.C. (fourth from the right) we were 
— ae ee reminded of the old cliche that we hear from time to time, namely, 
Flanked by two charming usherettes (we are curious as to why Glen Birnie did not identify them! ) Glen Birnie, manager, “The proof of the pudding is in the eating’. We hear frequent reference 
= with Eddie Newman, centre, and Doug Gow, right, assist the Minister of Culture, Youth and Recreation, The Honorable H. made to the importance of the theatre manager’s contribution to his 
Schmid, cut the film to officially open the new Londonderry Mall Twin Cinemas. : : : : 
community, his leadership, where he operates and where he earns his 
DELUXE daily bread. 
ial a al « . -g- . . . . . 
FP Twin Unit Unveiled int Edmonton Wilf exemplifies what this is all about, adding stature to himself, his 
operation, and his Company. A staunch member of the Knights of 
Edmonton’‘s newest entertainment- An atmosphere of warmth and com- foot snack bar to serve both theatres. Columbus, along with brother Knights, he indulged in a dream - a 
world addition, Famous Players’ fort in top contemporary fashion $610,000 dream - a Senior Citizens Home. They have worked long and 
Londonderry Twin Cinemas, were has been achieved by the interior Off-white, textured plaster on the hard to make the dream come true and it will soon become a reality. 
opened to the public Friday, Nov- decor and design. Inside the en- side walls and rich, red carpeting 
ea 10. Eee oo 9, trance the area is broken into an on the back walls give a very Way back in early November the sod for this worthy project was turned, 
official iban-cutting ceremonies, upper and lower-level foyer, with modern finish to the interiors. The with young Paul Keelan, assisted by equally young Michael Chouinard, 
a reception, and a special show an open well on either side to give seats, which give a combined capac- sharing in the task. With other officials, the justifiably proud fathers 
werd attended: by reliveseatatives of an illusion of extra height. About ity of over 1,000, are well-uphol- look on. Urged by your editor the diffident Wilf finally, and glowingly, 
provincial and civic governments, 20 light fixtures, placed in the — stered and built to give the utmost reports the building is now well past the first floor. 
- company officials and approximately centre of these wells, enhance the in comfort to moviegoers. To be Known: as 4 Caleb: Santor Germ. ins 
500 invited guests. The Hon. Horst decor. : ; : as : 
Schmid, minister of culture, youth Manager of the cinemas is Glen single units, and 9 doubles providing urgently needed housing for 62 
and recreation, representing the gov- A corridor to the left of the upper Birnie, who also was host for the senior citizens. The home, non-denominational, will be open to anyone 
ernment of Alberta, cut the cere- foyer, leadingto the upper shopping OPEening festivities. A native of Re- of the Lower Mainland who is 65 years or over. 
monial ribbon. centre, is carpeted and brilliantly gina, Birnie worked as an usher at : pee 
decorated. This provides a warm, the Capitol Theatre there while As Wilf says, There is no doubt on completion it will be a source of 
D. Gow, Western Vice-President of — sheltered standing area and holding attending high school. His theatre great satisfaction! 
Famous Players, represented our space for patrons during inclement + Career began in earnest after gradua- 
Seasident: weather. tion, when he joined FP as a full- 
time employee. Birnie has worked 
The impressive main entrance, reached | Two very unique spiral stairways his way up through every facet FOOD FOR THOUCHT | We are indebted to the Bester Susnemcs 
by a set of grand stairs from the _ in the shape of ‘‘ram’s horns” flow of theatre business. Before coming .. THE LESSON OF _ Bureau for the following fascinating story 
parking lot on the west side of the _ gracefully and majestically downto | to Edmonton in July to take his THE 61°/o of statistics, something to think about: 
shopping centre, is set in asunken the lower-level foyer. Located bet- Present position, he was in Calgary A laree rede. association em, mca a suey <6 letemnine ioe 
- landscaped area. ween the spiral stairways is a 30- atthe pap a0e = pales business loses customers. Surveying many and varied industries this is 
theatre. Birnie is married and has what they discovered: 
one child. 
Out of every 100 customers lost ... 
6 ete ... one was lost through death. 
FAMOUS PLAYE RS NEW FI- “a .. three were lost when the salesman left the company. 
‘ ee a ... five left to buy from a friend or relatives. 
ESTA SQUARE TWIN THEA- ... seven were lost through miscellaneous causes. 
.. fourteen were lost because of unadjusted complaints. 
TRES OPENS IN NANAIMO, . and 61 left because of the company’s indifferences and lack of in- 
terest in the customer. 
ae 
Famous Players’ new Fiesta Square 
— Twin Theatres opened recently in 
B.C. when upwards of 250 guests 
representing the business, profes- 
sional and social life of Nanaimo 
attended a gala opening. A golden 
key in the hands of long time 
a employee Fan Wallace and Mayor 
Frank Ney unlocked a golden chain 
at the entrance. A reception in the 
lobby followed the screening of 
WHAT‘S UP DOC and THE FRENCH 
CONNECTION. 
This attractive new structure fea- 
fuing simple sstlageaeciad slong ath Fan Wallace has the honor of officially opening the latest twin cinemas Fiesta 1 
broad steps, wrought iron railings and Fiesta 2, Nanaimo, B.C. at a gala preview for invited guests. She is assisted 
and an arch and portico design by Mayor Frank Ney on the left, Vice-President Doug Gow on her right, and 
bring an old world touch to what ples Barclay. Wielieger- 
many city residents are calling the respectively. 
city’s finest new public building. A long time friend Alex Barclay, 
The interior of the building faith- WO along with Doug Gow and Jim Your morning smile : 
fully follows and complements the Dudley welcomed the honoured . : = 
overall design. The twin auditoriums, guests at the opening, is the manager = Teen-ager to girl friend:  Hwarfed by our President George P. Destounis and the ever popular Joe Whyte 
fs be hand ee Bios ta Fi of this latest addition to the Famous He’s at that awkward age. we just couldn't resist publishing this photograph of “little dynamite’ Fan 
Sx He likes to park but he wallace who was recently honoured on her retirement after fifty years service at 


circuit. 


2, comfortably seat 500 and 240 doesn’t know why.” 


the Capitol Theatre, Nanaimo. 


